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"Consumer expectations have increased
tenfold. Not only do consumers demand
highly personalized digital experiences,

they also want brands to influence the

cultural and social issues in society."
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Brands want to
personalize but
struggle to find the
right tech

89% of respondents agree
that emerging technologies
play a critical role in
developing an engaging brand
experience. However, 90%
struggle to identify the right
technologies to serve as an
extension of their brand.

Brand activism is on

the rise

79% of respondents say that
social and cultural issues will
play a significant role in their
branding and marketing
strategy in 2018, while 36%
are excited about exploring
the trend of brand activism

and cause advocacy.

key findings

Voice assistants
dominate tech

investments

40% of marketing decision-
makers will invest in voice
assistants in 2018. 39% are
developing integrations that
run through platforms such as
Facebook, Alexa, and Siri, as
well as standalone solutions
that run on company websites

or apps.

According to our respondents,
the tone of a voice assistant is
more important than the
gender, although 54% of
marketers would still prefer a
female voice assistant. When
implementing an Al-powered
solution, 75% of respondents
agree that ethical
development—in which the
solution is built by diverse
teams and unbiased data sets

—is a top priority.

Influencer

marketing is still hot

While the jury is still out on the
effectiveness of influencer
marketing, 79% of marketing
decision-makers will invest in
influencer marketing this year,
with 43% planning to invest
more, and 22% venturing into
the market for the first time.

Marketing teams
are hiring more tech

talent

With customer experience
being a top marketing priority
in 2018, 53% of marketing
managers will be hiring
technical talent such as
experience designers and
developers. 34% will bring on
data scientists to their teams,
while 55% will hire more
creative talent.

p. 8
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brands want to
personalize but struggle
to find the right tech


https://learn.segment.com/state-of-personalization-report-2017/
https://learn.segment.com/state-of-personalization-report-2017/
https://chiefmartec.com/2017/05/marketing-techniology-landscape-supergraphic-2017/
https://chiefmartec.com/2017/05/marketing-techniology-landscape-supergraphic-2017/
https://learn.segment.com/state-of-personalization-report-2017/
https://learn.segment.com/state-of-personalization-report-2017/
https://chiefmartec.com/2017/05/marketing-techniology-landscape-supergraphic-2017/
https://chiefmartec.com/2017/05/marketing-techniology-landscape-supergraphic-2017/

Biggest marketing
challenges going into
2018

1. ldentifying the right technologies
for our needs 20%

2. Securing enough budget 17%

3. Adapting to changing consumer
behaviors 15%

4. Ensuring all content is aligned
with brand guidelines 14%
Ensuring brand safety 10%
Hiring top talent 10%

7. Proving the ROl of our marketing
activities 9%

8. Getting actionable insights from
data 7%

Top challenges when
incorporating new
technologies into brand

strategy

1. ldentifying the right technologies

to serve as an extension of our
brand 90%
Securing enough budget 37%
Bringing innovations to market
before competitors 32%
Internal adoption 28%

5. No challenges 8%
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voice assistants dominate
2018 tech investments


https://www.gartner.com/doc/3021226/market-trends-voice-ui-consumer
https://www.gartner.com/doc/3021226/market-trends-voice-ui-consumer
https://www.gartner.com/doc/3021226/market-trends-voice-ui-consumer
https://www.gartner.com/doc/3021226/market-trends-voice-ui-consumer

Technologies to invest in

for marketing purposes
in 2018

9.
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Beacon technology 11%
Chatbots 25%

Voice assistants 40%
Augmented reality 24%
Virtual reality 37%

360 video 33%

Biometrics technology 23%
Artificial intelligence 34%
Mobile apps 68%

10. Wearable apps 26%

11. None of the above 9%

Number one motivation

for investing in emerging

technologies
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Brand development 20%
Brand awareness 17%
Customer engagement 38%
Customer loyalty 15%
Automation 10%
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Preferred gender for
chatbot / voice assistant
1. Female 54%

2. Male17%
3. Genderless 29%

When branding faceless
technologies like voice
assistants, which of the
following things might
you take into

consideration?

1. Tone of the assistant

2. Speed at which the assistant
speaks

3. Accents and personas
Catch phrases and/or usage of
certain slang words

5. Age of the assistant

6. Gender of the assistant

p.16
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the FTC
cracking down on influencer

influencer i
ma rketi ng a $5-$10 billion dollar market
is still hot

influencer
marketing platforms

build hyper local
communities in cities across

the world


https://www.ftc.gov/tips-advice/business-center/guidance/ftcs-endorsement-guides-what-people-are-asking
https://www.ftc.gov/tips-advice/business-center/guidance/ftcs-endorsement-guides-what-people-are-asking
https://www.ftc.gov/tips-advice/business-center/guidance/ftcs-endorsement-guides-what-people-are-asking
http://mediakix.com/2015/12/influencer-marketing-5-10-billion-dollar-market/
https://digiday.com/marketing/cheatsheet-ftc-cracking-deceptive-influencer-marketing/
https://magazine.onbrand.me/ryan-detert-artificial-intelligence-can-solve-the-influencer-marketing-problem/
https://magazine.onbrand.me/ryan-detert-artificial-intelligence-can-solve-the-influencer-marketing-problem/
https://magazine.onbrand.me/ryan-detert-artificial-intelligence-can-solve-the-influencer-marketing-problem/
http://www.thedrum.com/news/2016/03/05/adidas-spotlights-dark-social-be-most-personal-brand
http://www.thedrum.com/news/2016/03/05/adidas-spotlights-dark-social-be-most-personal-brand
http://www.thedrum.com/news/2016/03/05/adidas-spotlights-dark-social-be-most-personal-brand
http://www.thedrum.com/news/2016/03/05/adidas-spotlights-dark-social-be-most-personal-brand
https://www.ftc.gov/tips-advice/business-center/guidance/ftcs-endorsement-guides-what-people-are-asking
https://www.ftc.gov/tips-advice/business-center/guidance/ftcs-endorsement-guides-what-people-are-asking
https://www.ftc.gov/tips-advice/business-center/guidance/ftcs-endorsement-guides-what-people-are-asking
http://mediakix.com/2015/12/influencer-marketing-5-10-billion-dollar-market/
https://digiday.com/marketing/cheatsheet-ftc-cracking-deceptive-influencer-marketing/
https://magazine.onbrand.me/ryan-detert-artificial-intelligence-can-solve-the-influencer-marketing-problem/
https://magazine.onbrand.me/ryan-detert-artificial-intelligence-can-solve-the-influencer-marketing-problem/
https://magazine.onbrand.me/ryan-detert-artificial-intelligence-can-solve-the-influencer-marketing-problem/
http://www.thedrum.com/news/2016/03/05/adidas-spotlights-dark-social-be-most-personal-brand
http://www.thedrum.com/news/2016/03/05/adidas-spotlights-dark-social-be-most-personal-brand
http://www.thedrum.com/news/2016/03/05/adidas-spotlights-dark-social-be-most-personal-brand
http://www.thedrum.com/news/2016/03/05/adidas-spotlights-dark-social-be-most-personal-brand

Will you be investing in
influencer marketing in
20182

1. Yes, we plan to invest more than
we did in 2017 43%

2. Yes, but we plan to invest less
than we did in 2017 14%

3. Yes, we did not invest in
influencer marketing in 2017, but
will be in 2018 22%

4. No, we do not intend on investing
in 2018 even though we did in
2017 7%

5. No, we've never invested in
influencer marketing, and do not
plantoin 2018 14%
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brand activism
ison therise

study by Geniuswor ks


http://www.thegeniusworks.com/2017/07/88-consumers-want-brands-purposeful-make-positive-difference-world/
http://www.thegeniusworks.com/2017/07/88-consumers-want-brands-purposeful-make-positive-difference-world/
https://www.socialchain.com/scribe/backlash-marketing-does-it-work-brands-politics/
https://www.socialchain.com/scribe/backlash-marketing-does-it-work-brands-politics/
https://www.socialchain.com/scribe/backlash-marketing-does-it-work-brands-politics/
https://www.socialchain.com/scribe/backlash-marketing-does-it-work-brands-politics/
https://www.socialchain.com/scribe/backlash-marketing-does-it-work-brands-politics/
https://www.socialchain.com/scribe/backlash-marketing-does-it-work-brands-politics/

How significant of a role

will social / cultural

issues play in your

branding and marketing

strategy for 20182
1. More of role thanin 2017 79%
2. Lessofarolethanin 2017 9%

3. We don't incorporate social /

cultural issues in our marketing
12%

Which marketing trends

are you most excited

about exploring in 2018?
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Personalization 56%

Influencer marketing 42%

Brand activism / cause advocacy
36%

Content atomization 23%

Dark social monitoring 12%
Guerilla marketing stunts 12%

None of the above 5%
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Association

brands such
as Spotify and Netflix are
proving it can

marketing
teams are hiring
more tech talent


https://www.mckinsey.com/business-functions/digital-mckinsey/our-insights/the-new-tech-talent-you-need-to-succeed-in-digital
https://www.ama.org/publications/MarketingNews/Pages/data-science-latest-in-demand-skill-marketing.aspx
https://www.ama.org/publications/MarketingNews/Pages/data-science-latest-in-demand-skill-marketing.aspx
https://magazine.onbrand.me/can-data-driven-marketing-be-emotional/
https://magazine.onbrand.me/can-data-driven-marketing-be-emotional/
https://magazine.onbrand.me/can-data-driven-marketing-be-emotional/
https://magazine.onbrand.me/can-data-driven-marketing-be-emotional/
https://www.mckinsey.com/business-functions/digital-mckinsey/our-insights/the-new-tech-talent-you-need-to-succeed-in-digital
https://www.ama.org/publications/MarketingNews/Pages/data-science-latest-in-demand-skill-marketing.aspx
https://www.ama.org/publications/MarketingNews/Pages/data-science-latest-in-demand-skill-marketing.aspx
https://magazine.onbrand.me/can-data-driven-marketing-be-emotional/
https://magazine.onbrand.me/can-data-driven-marketing-be-emotional/
https://magazine.onbrand.me/can-data-driven-marketing-be-emotional/
https://magazine.onbrand.me/can-data-driven-marketing-be-emotional/

Which marketing priority
will be your
organization's main

focus in 2018?

Brand awareness 18%
Engagement 15%

Customer experience 25%
Customer evangelism 4%
Customer retention / loyalty 17%
New customer acquisition 18%
Share of Voice 3%
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Which of the following
marketing team roles is
your company investing
in for 2018?

1. Technical talent (developers, UX
designers, etc.) 53%

2. Creative talent (videographers,
designers, copywriters, etc.) 55%
Data scientists 34%

4. None of the above 9%
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