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About Deloitte Automotive
Consumer Survey

Deloitte’s Global Automotive practice has been exploring consumers' evolving automotive and mobility
preferences since 2009. The latest Global Automotive Consumer Study “What's ahead for fully autonomous
driving: Consumer opinions on advanced vehicle technology,” explores perspectives in advanced

vehicle technologies, including self-driving technology, advanced safety and powertrain systems, cockpit
technologies, and more among consumers in the US, China, India, Germany, Japan, South Korea and
Southeast Asia. In the first-ever Southeast Asia edition of the Automotive Consumer Survey conducted

in Indonesia, Malaysia and Thailand which surveyed 1,500 consumers, this publication reveals some
interesting insights into how consumers in Southeast Asia feel about the rapidly evolving in-vehicle
technologies. The areas explored include consumers' interest in full self-driving technologies, willingness to
pay for vehicle technologies, advanced technologies consumers find most and least useful, interest in ride-
sharing and the impact on consumers’ desire to own vehicles in the future.
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How do SEA consumers feel about in-vehicle

technologies?

SEA consumers are showing resistance to
assisted driving features...
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...but, Gen Y/Z consumers are generally more receptive
to full self-driving vehicles
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How much are SEA consumers willing
to pay for these technologies?

Most SEA consumers are unwilling to pay ...but younger generation consumers (Gen Y/Z) are
extra for in-vehicle technologies... willing to pay more for many of the vehicle
technologies compared to other generations
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Safety technologies (lane departure warning, blind spot detection, night vision Cockpit technologies (entertainment, smartphone mirroring, voice recognition)
system)

Full/partial self-drive technologies (full self-driving cars, traffic jam assist,

Connected technologies (communication with other vehicles and infrastructure adaptive cruise control)
to optimise traffic flow, diagnose problems with the vehicle and schedule service
appointments) Alternative engine technologies (electric, hybrid, fuel cell, and ethanol based

engines)
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How do SEA consumers feel about
safety vs. connectivity?

SAFETY features win... ...but, TRUST needs to be earned

19%

SEA consumers who trust
traditional manufacturers
to bring self-driving
technology to market

Top 4 features deemed most useful by SEA consumers

000

Blocks driver from Recognises objects Informs driver of Takes steps in
dangerous driving on road and avoids dangerous driving medical emergency
situations collision situations or accident

Source: Deloitte Global Automotive Consumer Study 2017

81%

SEA consumers who trust
non-traditional players to
bring self-driving
technology to market
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Ride-sharing a risk to traditional
ownership models

Although most consumers never or rarel
. 8 . . y 33% of Gen Y/Z consumers 72% Gen Y/Z are more
use ride-sharing services... N X . X N X
use ride-sharing services, compared likely to question their need
to only 17% Pre/Boomers to own a vehicle in future

72%

SEA consumers
who never or

rarely use
ride-sharing
\ services.
\

Uses of ride-sharing services, Consumers who questions their
by generation future vehicle ownership due to
use of ride-sharing services

- Rarely Never

* Ride-sharing is defined in this study as car sharing services wherein
consumers hire a car/driver via the phone, or an app.

At least once a week
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Source: Deloitte Global Automotive Consumer Study 2017
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Singapore
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Thailand
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Deloitte.

Deloitte refers to one or more of Deloitte Touche Tohmatsu Limited, a UK private company limited by guarantee (“DTTL"), its
network of member firms, and their related entities. DTTL and each of its member firms are legally separate and independent
entities. DTTL (also referred to as “Deloitte Global") does not provide services to clients. Please see www.deloitte.com/about
to learn more about our global network of member firms.

Deloitte provides audit, consulting, financial advisory, risk advisory, tax and related services to public and private clients
spanning multiple industries. Deloitte serves four out of five Fortune Global 500° companies through a globally connected
network of member firms in more than 150 countries and territories bringing world-class capabilities, insights, and high-
quality service to address clients’ most complex business challenges. To learn more about how Deloitte’s approximately
245,000 professionals make an impact that matters, please connect with us on Facebook, LinkedIn, or Twitter.

About Deloitte Southeast Asia

Deloitte Southeast Asia Ltd - a member firm of Deloitte Touche Tohmatsu Limited comprising Deloitte practices operating
in Brunei, Cambodia, Guam, Indonesia, Lao PDR, Malaysia, Myanmar, Philippines, Singapore, Thailand and Vietnam - was
established to deliver measurable value to the particular demands of increasingly intra-regional and fast growing companies
and enterprises.

Comprising 290 partners and over 7,400 professionals in 25 office locations, the subsidiaries and affiliates of Deloitte
Southeast Asia Ltd combine their technical expertise and deep industry knowledge to deliver consistent high quality services

to companies in the region.

All services are provided through the individual country practices, their subsidiaries and affiliates which are separate and
independent legal entities.
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